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CHANGING DEMAND

Americans want to walk
and bike more:

A 66% of Americans
want more
transportation
options so they
have the freedom
to choose how to
get where they
need to go.

Source: Future of Transportation National Survey, 2010



CHANGING DEMAND

- Millennials and baby
boomers want
walkability and choice.

- On Common Ground
National Association of
Realtors, Summer 2010:

A The next generation of
homebuyers wants
transportation options
In vibrant communities .
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COMPLETE STREETS IMPROVE
PROPERTY VALUES

- Homes with higher Walking

Walk Scores sell for the Walk
$4.000-34,000 more .

- Just a 1-point increase
in Walk SCOI‘e IS How Walkability

Raises Home Values

associated with $7OO _ inU.S. Cities

Joe Cortright, Impresa, Inc.,
for CEQOs far Cities

$3,000 Increase In August 2009
home values. =




COMPLETE STREETS IMPROVE
PROPERTY VALUES

- In Indianapolis, homes
half a mile closer to the

Monon Trail sell for an i Walk Home
average of 11% more . o
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- In Cincinnati, home *’? N\

values increase by $9
for every foot closer to
the Little Miami Scenic
Trall.




il COMPLETE STREETS RESULT IN
JOBS

- Bicycling and walking
projects create 11 -14 jobs
per $1 million spent
compared to just 7 jobs
created per $1 million spent
on highway projects.

- Cost benefit analysis show.
that up to $11.80 in benefits
can be gained for every $1
Invested In bicycling and
walking .

Source: Alliance for Bicycling and Walking, Bicycling and Walking in the U.S. 2012
Benchmarking Report




COMPLETE STREETS SUPPORT
BUSINESS

First protected bicycle

Protected
picycle lanes
ed to a 49%
Increase In
retall sales at
local

businesses.

Source: New York City
Department of
Transportation, Measuring
the Street: New Metrics for
215t Century Streets. NYC,
2012.




People on bike and foot spend more per
capita per week at local businesses.

Average Per Capita Spending by Transportation
Mode
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Source: Transportation Alternatives. East Village Shoppers Study: A Snapshot of Travel
and Spending Patterns of Residents and Visitors in the East Village. Oct 1, 2012.




il COMPLETE STREETS REDUCE HOUSEHC
’ TRANSPORTATION BUDGETS

- The annual cost of
owning a car is $9,000 i
this is a lot of money lost
that could otherwise be
spent locally!

- You can save $10 each
day on a round -trip bike
commute of 10 miles.

Source: Bureau of Transportation Statistics, 2010; www.bikesbelong.org



il COMPLETE STREETS CAN
TRANSFORM NEIGHBORHOODS

Broad Street, Memphis, TN

A bicycling & arts district took
Broad Streetfromd | si nvested?é

Broad Avenue + Tillman Street = Binghampton Neighborhood, Spiritual & Health Support, Arts
District: FOSTERING A CHOICE NEIGHBORHOOD FUELING ECONOMIC DEVELOPMENT



COMPLETE STREETS CAN
TRANSFORM NEIGHBORHOODS

Broad Street, Memphis, TN

éto thriving.

Broad Avenue + Tillman Street = Binghampton Neighborhood, Spiritual & Health Support, Arts
District: FOSTERING A CHOICE NEIGHBORHOOD FUELING ECONOMIC DEVELOPMENT



COMPLETE STREETS CAN
TRANSFORM NEIGHBORHOODS

V $12 Million in
private
Investments

V 16 new businesses

V 29 new
construction and RN G e,
renovation o Lance vy
projects

Broad Avenue + Tillman Street = Binghampton Neighborhood, Spiritual & Health Support, Arts
District: FOSTERING A CHOICE NEIGHBORHOOD FUELING ECONOMIC DEVELOPMENT



o1 COMPLETE STREETS CAN
TRANSFORM NEIGHBORHOODS

oTwo years ago, everyone was concerned  bikes
would take away from business, and we quickly
saw It was helping business twofold.

You had people biking, but it also helped narrow
the street and slow people down. All of a sudden,
people were noticing your business that had never
noticed it before because they were speeding by
at 45 or greater . 0O

Business revenues have grown 30% peryear . O
o Pat Brown

T Clifton Gallery Owner
VP of the Broad Business Association

Broad Avenue + Tillman Street = Binghampton Neighborhood, Spiritual & Health Support, Arts
District: FOSTERING A CHOICE NEIGHBORHOOD FUELING ECONOMIC DEVELOPMENT



INDIANA

COMPLETE STREETS

| QUANTIFYING IMPACTS

V Survey businesses before and after
Improvements.

V Conduct a survey of small business
perceptions of how people arrive at their
business.

V Conduct Bike and pedestrian counts 0
before and after.




OPPORTUNITIES

Bicycle Friendly SHOP | DINE

BusinessDistricts

ASK ABOUT SATURDAY SPECIALS FOR BICYCLISTS

BIKE FRIENDLY SkelongBeach org
BUSINESS

ACTIVETRANS.ORG




il COMPLETE STREETS AS PUBLIC
SPACES

OThe desire to go
Ot hrougho a pl ace
must be balanced

with a desire to go

Ot o0 a pl ace. 0
Source: Pennsylvania and New Jersey

DOT 2007 o0Smart Transportation
Gui de. 6

Indianapolis Multimodal Corridor and Public Space Design Guidelines




